Marketing Cloud Email Specialist (July)
1. northern trail outfitters uses HTML email.
[image: ]
2. a marketer created dynamic content for an upcoming campaign
[image: ]
3. a marketer at northern trail outfitters must design a targeted
[image: ]



4. the northern trail outfitters (NTO) email team is creating a reusable
[image: ]
5. the marketing team at northern trail outfitters (NTO)
[image: ]
6. a marketer wants to send the same email with the same
[image: ]

7. northern trail outfitters (NTO) has planned cross-channel marketing
[image: ]
8. which two features can be inserted into the code
[image: ]
9. a customer wants to grow the number
[image: ]



10. a marketing team wants to create an automation that can take
[image: ]
11. northern trail outfitters (NTO) needs to use a point-and-click tool
[image: ]
12. the marketing manager of northern trail outfitters is interested
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13. northern trail outfitters (NTO) wants to ensure a good user experience
[image: ]
14. northern trail outfitters (NTO) has a master subscriber data extension
[image: ]
15. northern trail outfitters manually sent an html
[image: ]




16. northern trail outfitters (NTO) has a small catalog of items featured in company emails
[image: ]
17. northern trail outfitters (nto) completed a data review process and discovered
[image: ]
18. an email marketing team is setting up a campaign to message
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19. a marketing team needs to narrow down a customer population
[image: ]
20. a local craft store is implementing marketing cloud
[image: ]
21. a new data extension named “orders” contains order data
[image: ]



22. a customer wants to automate nightly imports and also have the ability
[image: ]
23. a marketing team would like to send an email to an audience
[image: ]
24. a marketer would like to improve open rates
[image: ]




25. a national landscaping company wants to send targeted emails
[image: ]
26. a marketer plans to send a transactional email
[image: ]
27. a data administrator is creating a new data extension
[image: ]





28. a digital marketing team noticed an increase in unsubscribes and would
[image: ]
C: publication lists
29. northern trail outfitters (nto) plans to launch an email campaign
[image: ]
30. northern trail outfitters has a list of platinum members containing
[image: ]




31. northern trail outfitters wants to maintain enterprise-wide opt-outs for two segments
[image: ]
32. northern trail outfitters wants to create a welcome series
[image: ]
33.northern trail outfitters (nto) is launching a custom, corporate-branded apparel website
[image: ]





34. a marketer is about to introduce content builder to the entire northern trail
[image: ]
35.  northern trail outfitters would like to use a file drop starting source
[image: ]
36. northern trail outfitters is looking at using journey builder
[image: ]


37. the marketing team at a bank needs to receive a file
[image: ]
38. a marketer sends an email to a sendable data extension
[image: ]
39. a marketer sent an email to a group
[image: ]





40. a 15-person management team wants to review test emails
[image: ]
41. northern trail outfitters sent three different emails
[image: ]
42. a marketer wants to use personalization strings to create
[image: ]




43. northern trail outfitters (nto) is having its annual footwear sale
[image: ]
44. northern trail outfitters (nto) wants its emails to render
[image: ]
45. northern trail outfitters wants to display different
[image: ]



46. a marketer plans to send a commercial email.
[image: ]
47. northern trail outfitters just launched a new line of tents
[image: ]
48. a marketing manager would like to run the recent email
[image: ]




49. a marketing manager wants to provide unique content
[image: ]
50. northern trail outfitters (nto) is implementing marketing cloud and is unsure
[image: ]
51. a team wants to import a file with column names
[image: ]

52. northern trail outfitters has a master customer shared data extension
[image: ]
53. a marketer is preparing an email for sending and completing
[image: ]
54. a file is received daily from a data provider to the account sftp
[image: ]


55. northern trail outfitter (nto) launched a new custom preference center to allow customers
[image: ]
56. northern trail outfitters (nto) marketing team is looking to use a partner
[image: ]
57. a retailer has been gathering email address in-store by asking customers
[image: ]



58. northern trail outfitters(nto) branding guidelines require heavy use
[image: ]
59. the it department at northern trail outfitters would like to receive email
[image: ]
60. northern trail outfitters (nto) would like to improve email open rates
[image: ]


northern trail outfitters (NTO) is launching a monthly newsletter for its subscribers.
[image: ]
a marketers sends an email to a sendable data extension.
[image: ]
a marketer is conducting a preview and test based on.
[image: ]





a marketer is updating a data extension by manually importing a file.
[image: ]
northern trail outfitters (NTO) would like to send shipping email notifications.
[image: ]
northern trail outfitters sends order confirmations to customers who have made online.
[image: ]





which two best practices should the customer follow to ensure.
[image: ]
northern trail outfitters (NTO) created several lists of subscribers.
[image: ]
a new marketing manager at northern trail outfitters (NTO) has been asked to evaluate.
[image: ]




a marketing manager needs to evaluate two creative versions to.
[image: ]
northern trail outfitters (NTO) has been sending email for about 10 yers.
[image: ]
approximately 50% of northern trail outfitters (NTO) subscribers open emails on their.
[image: ]



northern trail outfitters (NTO) wants to create a landing page that contains.
[image: ]
Ans - C
[image: ]
an email marketer needs a point-and-click tool 
[image: ]
Answer - C
[image: ]
an email marketing team has been tasked with building.
[image: ]
a marketer needs to import a text file and does.
[image: ]
a marketer sent a promotional email to contacts who recently.
[image: ]




northern trail outfitters is using a smart capture from in cloudpages to .
[image: ]
northern trail outfitters wants to use something other than an.
[image: ]
an email marketer has been tasked with increasing open rates.
[image: ]



northern trail outfitters’ marketing team includes the nearest store to.
[image: ]
[image: ]
a subscriber unsubscribers upon receiving an email northern trail outfitters (NTO).
[image: ]







northern trail outfitters (NTO) just hired a new associate who is brand.
[image: ]
a marketer is using list-based sending and wants to segment.
[image: ]
Ans - A
a company has one million subscribers. the company has a master data.
[image: ]
Ans - C
a national public university distributed a newsletter to alumni,student.

[image: ]
northern trail outfitters (NTO) wants to ensure its emails are meeting.
[image: ]
while testing an email with dynamic content in content builder.
[image: ]





a customer leverages transactional messages to
[image: ]
Ans - D
[image: ]
a company has set out to increase their subscribe base.
[image: ]


northern trail outfitters (NTO) offers a 90-day trial on weekly snack.
[image: ]
northern trail outfitters (NTO) would like to target members who recently.
[image: ]
a marketer for northern trail outfitters (NTO) needs to dynamically.
[image: ]
Ans - AC


which two subscriber audience can  be created by.
[image: ]
northern trail outfitters has hired a new emil designer who.
[image: ]
each time northern trail outfitters sends its monthly promotional email.
[image: ]



a marketer is designing email for mobile devices.
[image: ]
a small company,with limited resources, has started to use.
[image: ]
northern trail outfitters (NTO) is currently out a single.
[image: ]
Ans - A



a marketer is building a highly personalized email which is sent.
[image: ]
a marketing team is creating a new data extension. the data extension configuration.
[image: ]
northern trail outfitters (NTO) users link aliases within the HTML versions.
[image: ]




as part of a daily shipping notification automation, northern trail outfitters.
[image: ]
an account will be providing a unique key for each subscriber.
[image: ]
a marketer needs to share report results with a manager.
[image: ]



a customer has a send log they are using to track the email.
[image: ]
northern trail outfitters (NTO) plans to evaluate with email content customers.
[image: ]
a marketer has been tasked with ensuring northern trail outfitters.
[image: ]





northern trail outfitters (NTO) has created a new onboarding series for customers.
[image: ]
61. northern trail outfitters (nto) is currently sending out a single welcome email
[image: ]
62. what tool should be used to render personalization strings
[image: ]


63. a marketing team is using two systems to send emails
[image: ]
Ans - B
64. a marketing team is using the import activity to import a csv file into a data extension
[image: ]







65. a marketer at northern trail outfitters (nto) has been tasked with growing its email
[image: ]
66. northern trail outfitters (nto) uses link aliases within the html versions
[image: ]
67. northern trail outfitters (nto) wants to leverage content builder templates to streamline the email creation process
[image: ]

68.northern trail outfitters wants to test five different welcome.[image: ]
69..northern trail outfitters wants to create a segment that will.[image: ]
70..northern trail outfitters wants to send monthly birthday.
[image: ]
71.a customer is planning to redesign the company website and email.[image: ]
72.a marketer at .northern trail outfitters feels a subject line suggested.[image: ]
73..northern trail outfitters wants to send promotional offer every friday.[image: ]
74..northern trail outfitters wants to increase email.
[image: ]
75..northern trail outfitters wants to ensure their emails are meeting subscriber.[image: ]
76.northern trail outfitters wants to make newsletter emails more.[image: ]
77.northern trail outfitters is implementing marketing cloud and is unsue.[image: ]
78.northern trail outfitters stores all customers information in a data.[image: ]
79.a marketer at northern trail outfitters feels a .[image: ]
80.northern trail outfitter wants to use a partner to develop dynamic.[image: ]



81.a marketer wants to improve open rates for.
[image: ]
82.northern trail outfitter wants their emails to render.
[image: ]
83. northern trail outfitters wants to improve email open rates to increase subscriber
[image: ]
84. northern trail outfitters’ marketing team has added a new business unit
[image: ]
compared to their typical sends
[image: ]
D- they have sent too many emails recently around the same promotion
build the target audience for the email
[image: ]
journey builder





they want to ensure no mistakes are made
[image: ]
from name
subject line
as outlined by the can-spam act
[image: ]
30 calendar days,
the current date in order emails
[image: ]
AMPScript


and email address is a required field
[image: ]
wants to optimize email engagement
[image: ]

a very high bounce rate compared to their typical sends
[image: ]




that was missed by the approver
[image: ]


send summary report
[image: ]

the default content
[image: ]


a marketer at northern..their email subscriber audience.
[image: ]
the chief marketing officer at..increase engagement of existing subscribers.
[image: ]
northern trail outfitters (nto) has a strict policy that………….emails featuring professional athetes.
[image: ]



a subscriber received a purchase confirmation email……...contain a way to opt out.
[image: ]
in an effort to improve open rates…..to have an engaging from name.
[image: ]
a marketer wants to create a responsive ...across all email clients.
[image: ]




northern trail outfitters (nto)  sends a hiking newsletter to an...nto wants to reverse this trend.
[image: ]
a leading b2c fuel producer and supplier...its email marketing program.
[image: ]
a marketing team has done an audit…..receives data delimited by
after into marketing cloud?
[image: ]


a marketer is configuring path optimizer….but the option os unavailable.
[image: ]
a marketing manager is looking at the tracking...excited about having a 100% open rate.
[image: ]
Northern trail outfitters wants to use a point-and-click tool to test.
[image: ]





northern trail outfitters wants to use a file drop starting source  
[image: ]

northern trail outfitters wants to send shipping email notifications to members.
[image: ]





image136.png
40f  he Northern Trail Outfitters' (NTO) emal team is creating a reusable content block for its Deals to Run With campalgn. NTO will cross-
60. promote this campaion in other emails in a single-column content area. This content wil have one image, with text below it

How can the NTO email team create one content area and reuse it across other emails using Content Builder without writing any custom
HTHL

A O Create a Text content block.
B- O Create an Image content block.
€ O Create an HTML content block.

D- @ Create a Free Form content block.

[] Mark this item for later review.




image70.png
A company has set out to increase their subscriber base. They hired a team of marketing consultants to develop an acquisition plan
backed by data.

What are two effctive methods to acauire new subscribers?
Choose 2 answers
A [ Have customers opt in to email before they can shop online.

B @ Askfor an email address when a customer makes a purchase in-store.

o

[ Reuire customers to provide their emal address when calling customer service

- 1 Create an in-store SMS campaign that offers a discount for opting in.




image138.png
370f
60,

Northern Trail Outfitters (NTO) offers a 90-day trial on weekly snack bo subscriptions. NTO would fike to send out a series of emails to
educate and remind members to purchase the subscription before the tral ends.

Which tool should be used?

A @ automation Studio
B O Send Flow
€ O Contact Builder

D O content Builder

] Mark this item for later review.




image145.png
38.9f Northern Trail Outfitters (NTO) would ke to target members who recently received and opened any promotional email with the subject
60 line "NTO Spring Sale."

What feature should be used to target these members?

A O email Send Report
B ® engagement spiit
&

O sQL query Activity

2 O Group Refresh

(1] Mark this item for later review.




image150.png
39,9 marketer for Northern Trail Outfitters (NTO) needs to dynamically update the sender name and email address based on the sales
60 representative associated with the account. The data is tored In two Separata data extensions.

Which two toos shouldthe marketer use?
Choose 2 snswers

A [ aMpscript Lookup

B- O pelivery Profiles

€ [ sender profiles

personalzation Strings

3 Mark this item for later review.




image149.png
4108 60.. wich two subscriber audiences con be created by using Measures in a Data Fier?
Choose 2 answers
- [ subscribers who have not dicked inthe past three months.
B 12 Subscribers who have submitted spam complants inthe ast week:
€ @ Subscribers within 3 30-mile radius of a zip code.

©- [ subscribers who have opened an emailin the past 30 days.

] Mark this item for ater review.




image142.png
4201 60.. Northern Trail Qutfitters has hired a new email designer who needs to be trained on AMPscrpt.

Which statement describes how AMPscript is used to customize email messages?

A O automates the flow of creating email messages

® provides advanced content person:

tion
O Automates the template creation process

O Inserts responsive content based on the user’s viewing device




image152.png
43.9F  Each time Northern Trail Outfitters sends its monthly promational emai, the volume of support cals spike. The executive team wants the
‘marketing taam to slowly send emais throughout the day to avold customers waiting on hold.

Which feature should the marketing team use?

A O Send Flow

o
B O Triggered send
© send email activity
- @ send Throttling

) Mark this item for later review.




image18.png
4401 60. A marketer is desigring email for mobile devices.

Which three design best practices would the marketer use?
Choose 3 answers

A [ cut content to make the message fit above the fold.

B [ use image-based text for hero graphics.

o

) Design with the most important content at the top.

Keep copy simple and direct

9 Stack the content in a single column.





image19.png
45.0F A small company, with limited resources, has started to use Marketing Cloud. They have a single master data extension for allof their
60. Subscribers. When a subscriber opts In t receive communications, they will receive a monthiy newsletter, weekly promotions, and a birthday
emall

Whatis the optimal way to manage unsubscribes by communication type?

A O Create separate data extensions for each communication type and customize the subscription page.

B O Create suppression lsts for each comm

fon type, and associate the suppression list on the send defintion.
O Create a Boolean feld for each communication type in the data extension and update the Profle Center.

® Create publication ists for each communication type, and assodate the publication list on the send definition.

3 Mark this item for later review.




image28.png
46.9F  Northern Trail Outfitters (NTO) is currently sending out a single welcome email when a subscriber join its myNTO Rewards program. NTO
60." ywants to test whether one, two or three welcome emails would result in 2 higher rate of conversion.

How could this be accomplished?

A+ O Journey Builder using a Decision Spiit with three branches.
B O A seies of A/ teststo determine the number of emalts.
© Automation tudio with three separate Welcome automatios.

O Journey Builder using a Random Spit ith three branches.




image137.png
50f  the marketing team at Northern Trail Outfitters (NTO) s working to make newsletter emails more relevant to subscribers. The first step is to
- segment subscribers, so NTO is not sending a "batch and blast” newsletter. The second step is to personalize content based on the data that
has been collected from subscribers.

What are two ways NTO can continue to improve the relevance of its newsletter?
Choose 2 answers

A 4 use a substitution string to populate a subscriber's name in the subject line.

B[4 Create content tailored to subscribers' interests and use dynamic rules to populate relevant content.

~ [ change the color of the email background to match their subscribers' preferred color of choi

[ Use a substitution string to populate a photo of the subscriber in the header of the email.





image16.png
a70f

A marketer is building a highly personalized email which is sent daily to one million subscribers. The data needed for the email i located
in Several data extenslons.

What feature should the marketer use to merge the data nto a single data extension to improve sending?

A O profle Management

B O pataFier
€ O File Trigger

D- ® s query Activity

1 S e B i i il




image2.png
*9,0F A marketing team iscreating a new data extension. The data extension configuration is very similar to 3 data extension that is lready in

What creation method should the team use to create the new data extension?
O Create from a Fitered Data Extension

® Create from Existing

O Create from New

O create from Template

] Mark this item for ater review.




image13.png
50,9f Northern Trsil Outfitters (NTO) uses link aases within the HTHL versions of ts emails to indicate where dicks occurred, even if the same
60." URLis used multiple times within a send. A marketing employee has been asked to pull the email addresses of all ustomers who clicked on
the link assodiated with "Main Banner Top" in NTO's most recent newsletter.

Where should the marketer find this nformation?

A O Tracking Click Activity tab > Email Overlay View
O Tracking Overview tab > Clicks

€O Tracking Job Links tab > URL 1D
®

Tracking Click Activity tab > Link View





image5.png
s part of 3 daily shipping notfication automation, Northern Trail Outfittrs needs to join data from the Shipping data extension and the
60 purchase data extension.

What activity is designed to address this scenario?

A ® sququery Activity
O File Transfer Activity

€O Fier Activty

0 O Group Refresh

e e




image8.png
n account will be providing a unique key for each subscriber from an external system. A marketer wants to create a data extension for

sending email campaigns.

Which two steps should the marketer take when creating the data extension?
Choose 2 answers.

a.

£
]
o

o

et the Email address column as Primary Key
Relate the Email Address to Subscriber Key
In Properties, check the °Is Sendable” option

et the column with Subscriber Key as Primary Key




image7.png
5401 60. A marketer needs to share report results with a manager.
Which three options in Reports could be used to deliver the report?
Choose 3 answers

‘Save the report to an SFTP folder.

‘Save the report as 3 Snapshat.

91 Email the report.
O- [ Texta link to the report.

[ Notify the manager with a pop-up.




image14.png
530F A customer has 3 Send Log they are using to track the email addresses that were sent to, date and time of the send, and the name of the
‘emall sent for reporting purposes. Per best pracice, the customer stores 10 days of data in thelr Send Log and then archives the data into
‘another data extension that holds data for one vear.

Which actvity should be used to run the backup automatically?

A O 1mport Flle

O Data Extract
® saLquery

O Fiter




image123.png
58.0F Norther T owiters (TO) lansto exalatewhic emallcontent cistamers cick st frequenty: The emai eam wantsto rack cick

behavior for al linked hero images using the naming convention “Hero_CTA.~
Which two different methods would ensure cick behavior on these Images is tracked with this naming convention?
Choose 2 answers

A 9] tndlude an alias attribute In each anchor tag and populate it with "Hero_CTA."

B[] Add "Hero_CTA" to the Tracking.

field for each link.

) Indlude "HeroCTA" in the Link Tooltp field for each lnk.

[ tndude "Hero_CTA" n the filename for each Hero!

3 Mark this item for later review.




image132.png
& marketer has been tasked with ensuring Northern Trail Outitters' unsubscribe mechanisms are CAN-SPAM compliant and follow industry
60 best practices.

‘Which two citer should the marketer incorporate into campaigns to ensure compliance and align with current best practices?
Choose 2 answers

A [1] askthe subscriber to log i to the Preference Center to confirm opt-out.

B[] Ensure opt-out mechanisms are operational fo at least 30 days post-send.
€ [0 process every Individual's unsubscribe request within 14 business days.
o@

Include an unsubseribe link in the header or footer of emails.

e e e




image111.png
60,9% Northern Trail Outitters (NTO) has created a new onboarding series for customers who have purchased its fitness tracker. Customers were
60." utomatically opted in and received three emals from NTO within one day. The onboarding series includes personalized recommendations
but lacks an easy way to opt out or update preferences.

I this scenario, what best ractce was achieved?
A O preventing customers from opting out

B O sending mutiple emails in one day

€ ® Personalizd recommendations

© Opting customers in automatically

3 Mark this item for later review.




image139.png
60f60. A marketer wants to send the same email with the same send properties in several automations.

‘Which activity should be created within Automation Studio?

A ® send Email

O Automated Send
€ O Triggered Send
PO Template send

[ Mark this item for later review.




image112.png
Northern Tral Outfitters (NTO) is currently sending out 3 single welcome email when a subscriber jcinsits myNTO Rewards program. NTO
0. ants to test whether one, two or three welcome emails would result in 3 higher rate of conversion

How could this be accomplished?

A O A series of A tests to determine the number of emails.
B O Automation Studio with three separate Welcome automations.
c

® Joumey Builder using a Decision Spiit with three branches.

> Joumney Builder using a Random Spift with three branches.

) Mark thisitem for later review.




image120.png
6.9 What tool should be used to render personalization strings, AMPscript, and dynamic content in an email message before sending it to 3
. subscriber?

A @ preview and Test
B O personalization Builder
€ O UstDetective

D O send Flow

] Mark this item for ater review.




image126.png
19.9F A marketing team is using two systems to send emails. The team wants to maintain unsubscribe information between bath of the systems.
To remain compliant, they wouid ke to update Marketing Cloud subscription Status weekly based on unsubscribes from the othar system.

Which solution should they use to maintain subscriber status?

A

o

Create a suppression workflow for the unsubscribed accounts.

o

import unsubscribes with the appropriate status Into All Subscribers.

o

Import unsubscribes into a data extension, then update status with 3 avery.

o

Create an automation triggered on unsubscribes from the other system.

) Mark thisitem for later review.




image108.png
419F  marketing team is using the Import Activty to import a CSV fileinto a data extension. The file locationis the system
Location: Enhanced SFTP. The import has failed and the error Is “Fil Not Found.”

Which two steps should resolve the issue?
Choose 2 answers.
A+ [ Use the Import Wizard to paint to rename the file on the Enhanced SFTP.

B [ change the file format from “comma separated val
<

to "tab delimited.”

Ensure the name of the fl in the Import Actvity matches the file name on the SFTP.

Ensure the il to be imported is n the Import Folder on the Enhanced SFTP.

3 Mark this item for later review.




image103.png
45 0f 60. A marketer at Northern Trail Outfittes (NTO) has been tasked with groving its email subscriber audience.

Which three best practices should the marketer keep in mind while trying to acquire new email subscribers?
Choose 3 answers.

et expectations on send frequency and schedule.
" [9) use explict opt-in for any new web sign-ups.

[ Automatically opt-
o.

all new customers.

] sk for detalled demographic information.

E+[9) Tell customers why they want to receive NTO emals.

01 Mark thisitem for later review.




image96.png
47 9% Northern Trail Outfitters (NTO) uses link aliases within the HTML versions of its emails to indicate where cicks occurred, even i the same
URL s Used multple times within a send. A marketing employes has baan asked o pull the emal addresses of all Customers who clcked on
the link associated with “Main Banner Top" in NTO's most recent newsletter.

Where should the marketer find this nformation?

A O Tracking Click Activity tab > Emal Overtay View

B O Tracking Job Links tab > URL 1D

€ O Tracking Overview tab > Clcks.

o
0 @ Tracking Click Activity tab > Link View

1 Dl e B i - b,




image107.png
Northern Trail Ouiters (TO) wants to leverage Content Builder templates to streamiine the email creation process. For ts monthly email
6. newsietter, NTO includes content spedilc to the company’s loyalty and non-loyalty members.

How should NTO build the email?
A O Create  template and lock content in the template.

B O Create multple versions of the emal for loyalty and non-loyalty members.

Create 3 template-based email using dynamic content.

O Create dynamic content with a SQL Query activty.

USRI IR R S
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5. Northern Trail Outftters wants to test five different welcome email paths in Journey Builder. After seven days, they want to send all new Journey entrants along
the path with the greatest clickthrough rate.

How could these criteria be met?

Use Random it create 5 Path with equal distrbution, add an Email and Walt By Duration of 7 days
O se Decision Spit, select Joumey Data for the path citerta, and revisit the Journey 7 days afte activating
Use Engagement Spi, seect Clicks onthe Hessage Metrics, and add 3 Wlt By Duration of 7 days.

Use Path Optimizer,select Click Rate 2 the winner evaluation, and select 7 days 2 the engagement monitor




image161.png
ers wants to create a segment that will add and update the data in the data extension. They do not want the data overwritten. If a
Subscriber o longer meets the ilter criteria, they should remain in the segment.

What could be used to segment the data?

A O Query activity
8 @ Dataiter

€ ke Actity

D () Synchronized Data




image148.png
What feature would allow for easy segmentation?

A
e
c
o

ampscript
© oataiters
Query Actites
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76&' Northern Trail Outfitters (NTO) has planned cross-channel marketing efforts based on how a subscriber responds to an email and when they

last purchased. NTO is evaluating both Automation Studio and Journey Builder for its campaigns and are leaning towards Journey Builder due
to the available Activities.

Which three standard Canvas Activities are available in Journey Builder?
Choose 3 answers.

A [ squ Query Activity

Dedision Split

€ [0 Postto Facebook

P-4 send sms

€ @ wait By Duration




image134.png
.
A customer is planning to redesign the company website and email design. As part of the ems
using preheader text.

updates, the company plans to keep its logo in the header and start

What two additional best practices could be applied to the company's new emal design?
Choose 2 answers
© Mobile optimized emails
Corresponding call-to-acion incuded in primary message

@ A mix of i branding with new branding

a
s
c
D) Use of emoisn preheader text




image147.png
45. A marketer at Northern Trail Outfitters feels a subject line suggested by their creative team will not be as effective as the one.
product team.

lly recommended by the

Which two ways should Path Optimizer be configured to select the better subject line?
Choose 2 answers
Spitthe audience equally and wt atleast seven days to select 3 winner.
9 Spit the aucience saually and manually choose the winning path based on Emil Engagement Stats.
Spit the audience equally and automaically choose the winning path based on Open Rate.
Spit the audience equally and confiure a hldback population for 3 cotro.




image135.png
Outfitters wants to send a promotional ofer every Friday morning between 9:00 and 11:00 a.m. The content of the email will change on a weekly
basis. The promotional email will be sent to subscribers in the Promotions Data Extension.

What send method should be used to minimize errors?

Send Fiow
Recuring Send Schedul via Gided Send
© Triggered Send
Send Email actvty
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56. Northern Trail Outfitters wants to increase em:

subscribers this quarter.

Which three methods could they use to legally obtain subscribers?
Choose 3 answars
9 Create 3 Facebook lead captuing form to gin optins
Ask customers totextther emall address toa short code to optin
9 5K customers to optin a time of purchase onlie by creating an account
Purchase subscriber lsts from a reputable data company
Emalall unsubscribed customers asking for them to optinto emall again
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Which two best practices should they employ when sending email?

Choose 2 answers
et cadence expectatons up front ith subscrbers.

end genertc content to appea to al audiences.
Use subscrber daa to dynamicaly populte emall content
Send multile emals 2 day t keep the brand top ofmind,
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2.
Northern Trail Outfitters wants to make newsletter emails more relevant to subscribers. The first step is to segment subscribers, so they are not sending a "batch
and blast” newsletter. The second step is to personalize content based on the data that has been collected from subscribers.

In which two ways could they continue to improve the relevance of their newsletter?
Choose 2 answers
Create content tailored to subscribers' interests and use dynamic rules to populate relevant content.
Use a substitution string to populate a subscriber's name in the subect line.
Change the color of the email background to match their subscribers' preferred color of choice.
Use a substitution string to populate a photo of the subscriber in the header of the email,

o0 o>
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1.
Northern Trail Outfitters
extensions.

implementing Marketing Cloud and is unsure whether to use lists or data extensions. Their consultant recommended they use data

Which three considerations did the consultant take into account when recommending a data extension-based model over

Choose 3 answers
They have fewer than 15 data points.

A
8 (@ They are storing product and store data.
c ‘They have fewer than 250,000 subscribers.
o Journey Builder will be used.

€ Flexible data storage is needed.
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65.
Northern Trail Outfitters stores all customer information in a data extension and would like to know how many people are subscribed to a particular newsletter.

Which feature would provide this information?

A Filtered Publication List
8 Filtered Data Extension
c Qo
o

Measure
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10. A marketer at Northern Trail Outfitters feels a subject line suggested by their creative team will not be as effective as the one
initially recommended by the product team.

Which two ways should Path Optimizer be configured to select the better subject line?

Choose 2 answers
() Seiit the audience equally and manually choose the winning path based on Email Engagement Stats.
Split the audience equally and automatically choose the winning path based on Open Rate.
Split the audience equally and wait at least seven days to select a winner.
() SPiit the audience equally and configure a holdback population for a control.

ono® >
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16.
Northern Trail Outfitters’ wants to use a partner to develop dynamic emails. After submittal, the marketing team wants to make sure the
emails are reviewed before approval.

What feature should they employ?

Content Detective
Preview Tab

(© ‘Standard Workflow Approval
Two-Step Workflow Approval

onw >»
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‘Which two features can be inserted into the code using a system-definad code snippet when creating a custom HTML Paste Emall within
Content Builder?

Choosa 2 answers
A @ physical Malling Address
B O Link Tooltip

€ @ Track Emall Opens

O [ stored Content Boxes
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17. A marketer wants to improve open rates for weekly email campaigns.

On which area of em:

design should the marketer focus?

A Footer

B @ Envelope Content
c Link Content

D Email Body
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43.
Northern Trail Outfitters wants their emails to render uniquely between mobile and desktop devices. They want the emails to be responsive.

Which two techniques could be used?
Choose 2 answers
Use inline CSS styling on all HTML elements.
Use a Basic, Empty, or Themed Template in Content Builder.
(@ Include style="display:block" on all images.
8 Include @media query CSS in the email

c6ao>
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64.
Northern Trail Outfitters wants to improve email open rates to increase subscriber engagement and improve deliverability.

What action should they take to increase open rates?

Send earlier in the day to give subscribers more time to check email.
Use images, not text, to improve email look and branding.
© Add a clear, brief, and urgent call-to-action.

Include relevant preheader text in every email.

o0 o »
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36. Northern Trail Outfitters' marketing team has added a new business unit for an acquired brand.

Which three considerations should the acquired marketing team keep in mind as they begin using Content Builder?

Choose 3 answers
Import duplicate coples of content for different messages or groups.

Review permissions and roles for users accessing Content Builder.

Establish a naming convention optimized for search.

Focus on cr

ting and importing content for one primary channel.

m o0 o>

Create a folder structure prior to importing assets.
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1 of 65.

Northern Trail Outfitters sends a broadly targeted promotional email and notices a very high bounce rate
compared to their typical sends.

What could be causing this spike in bounces?

A

B.
C.
D.

They sent to a large number of unengaged subscribers.

They sent on a day with high email volume like black Friday.

They used "FREE" in the promotional content.

They have sent too many emails recently around the same promotion.
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3 of 65. A marketing team wants to send an email to an audience on a weekly basis. The team receives muitiple files each
week that need to be imported and joined to build the target audience for the email.

Which tool should be used to execute this process?

Filter Activity
Journey Builder
Data Extract Activity
Automation Studio

o0 ® >
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58 of 65. Northern Trail Qutfitters just hired a new associate who is brand new to email marketing to start creating and
deploying the company's monthly campaigns. They want to ensure no mistakes are made.

Which two elements of the send could be reviewed with Approvals?

Choose 2 answers
A.[") From Name

B. ) Links
C.[) Send Count
D. | Subject Line

Mark this item for later review.
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63 0f 65. A marketer would like to be in compliance with the CAN-SPAM Act. Given a subscriber unsubscribes from their
weekly email campaigns, what is the timeline for which the unsubscribe request must be honored and processed.
as outlined by the CAN-SPAM Act?

10 business days
30 calendar days
24 hours

o0® >

S business days.
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44 of 65.

Northern Trail Outfitters wants to display the current date in order emails.

What could they use to display the date in real-time?

A

B.
c
D.

AMpscript
Enhanced Dynamic Content
Live Content

Reference Content Block

Mark this item for later review.
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21 of 65. Northern Trail Outfitters (NTO) needs to create a sendable data extension that will contain its customers' information. NTO's customers are
identified by a unique alphanumeric Customer ID, and Email Address is a required field.

How should the data extension be configured?

A.o Customer ID is Primary Key and relates to Subscriber Key
B. Customer ID is Primary Key and relates to Subscriber 1D

C.. | Email Address is Primary Key and relates to Subscriber ID
D. Email Address is Primary Key and relates to Subscriber Key
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9 0f60. 4 cystomer wants to grow the number of subscribers in the account.

‘Which two methods should the customer employ to acquire new subscribars?
Choose 2 answers.

A

Add a "Sign Me Up" form to the homepage.

B+ [ preselect emal opt-in check boxes at online checkout.
c

Create an SMS campaign allowing customers to sign up for email.

- [ use alist of emall addresses purchased from online vendors.
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16 of 65. Northern Trail Outfitters wants to optimize email engagement.

Which elements could they test using the A/B Test feature?
A.° From Name, Sender Profile, and Subject Line

B.
C.

From Name, Preheader, and Dynamic Rules
From Name, Preheader, and Subject Line
From Name, Sender Profile, and Domain
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12 of 65. Northern Trail Outfitters sends a broadly targeted promotional email and notices a very high bounce rate compared to their typical sends.

What could be causing this spike in bounces?

AA' They have sent too many emails recently around the same promotion.
B. They sent on a day with high email volume like black Friday.

C. They sent to a large number of unengaged subscribers.

D. They used "FREE" in the promotional content.
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58 of 65. Northern Trail Outfitters has Content Builder Approvals enabled. An email is approved and scheduled, but an error is found that was missed
by the approver.
What action should be taken to prevent the email from sending?
A Cancel the scheduled send
B.° Withdraw approval of the email
G Make needed change to the email
D. Refresh the email before it is sent
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42 of 65.

A marketer wants to run an Account Send Summary report.

Which three options can be configured when running this report?

Choose 3 answers.
A Error report log location

B. Error handling parameters
C.(@ Report results file format
Report results delivery location
E.. Date range parameters
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47 0f 65. Northern Trail Outfitters (NTO) has created a dynamic content block that displays content based on a subscriber's gear preference. There are
three possible combinations in addition to receiving the default content.

How should NTO test that the content is displaying as intended?

A Create an automation with a send activity that deploys test emails to a test data extension.

B. Create a test data extension with all possible content variations and send a test email to that data extension.
C. Create a test list with all possible content variations and send test emails to that list.

D.° Cycle through each subscriber’s gear preference on the Preview and Test tab and send individual test emails.
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10 of 65. A marketer at Northern Trall Outfitters is tasked with growing their email subscriber audience.

Which three best practices should the marketer keep in mind while trying to acquire new email subscribers?

Choose 3 answers

A. [ Use explicit opt-in for any new web sign-ups.

B. Automatically opt-in all new customers.

{ . Set expectations on send frequency and schedule.
D.

Ask for detailed demographic information.
E. . Tell customers why they want to receive the emails.
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48 of 65. The Chief Marketing Officer at Northern Trail Outfitters would like to increase engagement of existing subscribers.

Which method should the team use to accomplish this goal?

A, Create a re-engagement campaign for all subscribers asking to opt-in again.

B.  Remove inactive subscribers from the target population.

C. Create a re-engagement campaign for inactive subscribers asking to opt-in again.
D. ° Create a list of inactive subscribers and suppress them from campaigns.
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30 0f 65. Northern Trail Outfitters (NTO) has a strict policy that requires the legal team and marketing team to approve
emails featuring professional athletes.
What Approval Workflow should be used for this requirement?
A, Custom Workflow
B. Standard Workflow
c. Multi-team Workflow
D,° Two-Step Workflow
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39 of 65. A subscriber received a purchase confirmation email from Northern Trail Outfitters which did not contain a way to
opt out.

What can be inferred about this email?

A. () The email is transactional and not required to contain an opt-out link.

B.  The subscriber can reply with "opt out” in the email body to be removed.
C.. | The subscriber can mark the email to signify it is spam.

D. The email is commercial and not required to contain an opt-out link.
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60 of 65. In an effort to improve open rates, the email marketing team would like each of its campaigns to have an
engaging From Name.

What should the email team set up for each campaign?

A, Profile Attribute
B. ° Sender Profile
C.  Delivery Profile
D.  Send Flow
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100f 4 markating team wants to create an automation that can take a population, evaluat ubscriber data, and send a series of emails. The
60 emails received may vary based on each subscriber’s engagement with previous emails in the automation.

‘Which tool should a team with no SQL knowledge or support use?

© Automation Studio
O scheduled Email Sends
® Ppredictive Email

© Journey Builder

[ Mark this Rem for tater review.
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42 of 65. A marketer wants to create a responsive email that will render correctly across all email clients.

What tool could they use?

A. CSS3 media queries

B.  Server Side JavaScript

(= GTL with tables

D.(Q) AMPscript with grid-based layout
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330f65. Northern Trail Outfitters (NTO) sends a hiking newsletter to an audience that has opted to receive messages about
hiking. They have noticed in the last six months their open and click rates have been trending lower. NTO wants to
reverse this trend.

How should they improve their engagement rates with unengaged subscribers?
A, Request they resubscribe
B.  Send emails less frequently

C. Remove them from the list
D.° Send emails more frequently
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26 of 65. A leading B2C fuel producer and supplier has just hired an Email Marketing Manager to launch its email marketing
program.

What tactic should the Email Marketing Manager leverage to improve deliverability when she starts sending
emails?

A. @) Send email to the most active and engaged customers.
B. | Send email during a high-volume holiday season.
€. Send emall to ISPs that have been notified of the new send

D. | Send email to a minimum of 35,000 subscribers per ISP per day.
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190f 65. A marketing team has done an audit on the file formats of marketing-related data that it receives in order to bring it into Marketing Cloud.
The team found it receives data delimited by:

Which format will need to be pre-processed or parsed after import into Marketing Cloud?

A.Q Teb
B.  Fixed widths
C.( ) Comma

0. Pipe
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220f65. A marketer is configuring Path Optimizer in Journey Builder to test three different email subject lines. They want to configure a holdback
audience to receive the winning path, but the option is unavailable.

Why would the marketer be unable to configure a holdback audience?
A Holdback audiences cannot be used for subject lines tests.
B. Holdback audiences are only available for A/B Tests.

C.(Q The Journey is  one-time scheduled send.
D. | The Journey is scheduled to repeat.
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250f 65. A marketing manager is looking at the Tracking Overview Tab from a send to an audience of 1000, where the Total Opens are 1000, but the
Unique opens are 100. They are excited about having a 100% open rate.

What should they know about Total Opens?
A.©Q Total opens includes every time the email was displayed with images.
B. Total opens indicates how many subscribers opened the email.

C.. | Total opens is a great indicator of campaign success.
. Total opens may not include email clients that render email with images off.




image53.png
350f 60. Northern Trail Qutfitters wants to use a point-and-click tool to test segmentation rules and verlfy that the correct
subscribers are included in the segment. They will need to automate the refreshing of the segment once.
tested.

Which two tools should be used to test and configure the segment?

Choose 2 answers
A.[7) SOL Query Activity

B, Filtersd Group
C.[g Filter Activity
D.| | Data Filter
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340f 60. Northern Trail Outftters wants to use a File Drop Starting Source in Automation Studio to send shipping tracking emails when orders are
dispatched. A delimited text file containing all the data for the send will be uploaded to a designated directory on the Enhanced SFTP
Account, and the email should be sent to customers when the file transfer has completed.

‘What would be the correct sequence of Activities for this File Drop Starting Source?

A. Q) File Transfer Activity > Import File Activity > Send Email
B.. | Import File Activity > Send Email

€. Import File Activity > File Transfer Activity > Send Email
D.( | File Transfer Activity > Send Email
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38 0f 60. Northern Trail Outfitters wants to send shipping email notifications to members. Shipping fulfillment data is
included in a file that is moved at frequent intervals to 3 folder on their Enhanced SFTP Account.

Which solution could be used to achieve this?

A
50
€. Transactional Send in Journey Builder
D.(") Import Activity in Automation Studio

Drop Entry Source in Journey Builder

Drop Starting Source in Automation Studio
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110f northem Trail Qutfitters (NTO) needs to use a point-and-diick tool to test segmentation rules and verify that the correct subscribers are
60, induded in the segment. NTO will need to automate the refreshing of the segment once it is tested.

Which two tools should be used to test and configure the segment?
Choose 2 answers

A [ Fitered Group

B @ Fiter Activity

€ [ sqLquery Activity

O @ Data Fitter
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120f 60. The marketing manager of Norther Trail Outftters is interested in A/B testing emails in order to increase subscriber engagement.
‘Which two practices should the marketing manager employ?

Choose 2 answers

A @) offer a special discount for opening the email.
B [ Use 2 large sample size.

€ [ Test multple variations concurrently.

O+ & walt st least 24 hours before declaring a winner.
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13 0f 60. orthem Trail Outfitters (NTO) wants to ensure 3 good user experience when subscribers read their emails.
‘What best practice should NTO employ?

A ® Keep total weight with images at 800K or lower.

B O Rely on image-only emails to engage subscribers.
© Increase DPI and file size for image display.

©  Use onefile type for all images in the email.

[ Mark this item for later review.
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14 0f  yorthern Trail Outfitters (NTO) has a Master Subscriber data extension that contains profile and preference information. Various segments
60.  are created from the Master Subscriber data extension and each segment will need to be automatically refreshed daily.

Which two activities should NTO consider using?
Choose 2 answers.

Filter Activity

O segment Activity
[ Data Extract Activity
O @ squ query Activity
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Northem Trall Outftters manually sent an HTML email to subscribers which contains a link to the wrong landing page for a particular
campaign.

Which option minimizes the impact of this error?

A O update the link in the stored email content and it wil be pulled in automatical

B @ Locate the job under Tracking and update the URL in the Job Links tab.
€ O Have Support recall the email i it has not yet been opened by a subscriber.

©. O send another email to the same subscribers containing the correct fink.
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16 of

',01 Northern Trail Qutfitters (NTO) has a small catalog of tems featured in company emalis. The NTO markating team manages what images,

copy, suggested items, and call-to-action are used with each item in this catalog within a database. This data is saved into a data extension
in Marketing Cloud and then called into the emails dynamically.

Each time a change is made to the content, a new, updated file s dropped on NTO's SFTP. A proof email is then sent to business.
stakeholders for final approval.

Using Automation Studio, how can NTO ensure that the catalog stays up-to-date?

A O create a scheduled automation to import the file, and send proof emails each morning when changes were detected.
B @ Create a fle drop automation to import the file when placed on the specified directory on the Enhanced SFTP.
€O create a scheduled automation that runs every 15 minutes to import the file multiple times a day.

- O Create an API-driven process to put the data directly into the data extension when any data is changed.
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17 of  Northem Trail Outlitters (NTO) completed 3 data review process and discovered their data extension folders contain hundreds of filtered
60 gata extensions which are never used.

What tool could NTO use to alleviate the number of filtered audiences that are created for sending?

A O Data Fitter
B O Fiter Activity
€ ® Fitered Group

- O sqt Query adtivity
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180f  an email marketing team is satting up a campaign to mess:
60- in another system and will be passed to Marketing Cloud dai
in the same file.

customers who register for an event. The registration data is being gathered
ind updates made to the customers' registration information will be reflected

How should the import of event registration data be configured?

A+ O Use the Import Wizard to overwrite the records in the data extension.
B O use the Import Wizard to add new records into the data extension.
€. ® use the Import Activity to add new records into the data extension.

D+ O Use the Import Activity to overwrite the records in the data extension.
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32,01 A marketng team nadsto arrow down  customer popuiaion of severalmillon subscribers based on eCommerce order detis and
- rapidly explore the data to find appropriate segments.

What tool should the marketing team use?

A O Fiters
B O profile attributes.
€ @ Audience Builder

D- O Data Extract Activity
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2001 60. 4 jocal craft store s implementing Marketing Cloud and will be using lists to store their subscriber data.
‘Which two types of data can subscribars easily update via the default Profile Centar?
Choose 2 answers
A [ List Attributes
B [ email Address
€ O Data Extension Fields
P- [ order History




image110.png
21 0f 4 new data extension named "Orders” contains order data. One row is recorded for each customer's order. Customers can place multiple
60. orders. The Orders data extension relates to other data extensions and contains the following fields:

» OrderNumber: a unique alphanumeric order number.
numeric customer identification number.
ystem date and time for the order.
« Instructions: an optional alphanumeric string that contains customer delivery notes.

‘What statement accurately reflects the configuration of the Orders data extension?

A O Allfields in the data extension are nullable.

B- O The OrderNumber field wil be a Number data type field.

© ® orderNumber will be used as the Primary Key.

- O CustomerID will be used as the Primary Key.
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2201 60. 4 customer wants to automate nightly imports and also have the abiiity to manually import files via the Import Wizard.

‘What neads to be configured in the Markating Cloud account?

A O Data Loader

® Enhanced SFTP

€ O File Transfer

O Encrypted SFTP
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230f
60.

A marketing team would like to send an emall to an audience on a weekly basis. The team receives multiple files each week that need to be
imported and joined to build the target audience for the email.

Which tool is recommended to execute this process?

A O Jourey Builder
8 @ Aautomation Studio
€O Data Extract Activity

- O Fiter Activity
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2401 60. A marketer would like to improve open rates for weekly email campaigns.
On which area of email design should the marketer focus?

A O email Body

B ® Envelope Content
€ O unk Content

DO Footer
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2501 natona landscaping company wants o send targeted emaisto customerst remind them of the upcaming lawn teatment, Depending

on the service, customers will receive either one or two emails. The data for the campaign is in two separate data extensions. Customer
Number is a Primary Key field in both data extensions.

Which two tools could be used to segment the data?
Choose 2 answers

Filters.

SQL Query Activity

[ Send Definition

©- [ pata Extract Activity
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260 60. 4 marketer plans to send a transactional emall.

‘Which three criteria should be met to ensure compliance with the CAN-SPAM Act?
Choose 3 answers

A 2] The email body presents the transactional content prior to any commerdial content.

[ The sublect line contains 3 promtion to entice the recipient.
€ [ The subject line is transactional in nature and non-promtional.
P- [¥] The email confirms 3 transaction between the recipient and sender.

E. [ The email body presents any commercial content prior to the transactional content.
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2701 60. 4 gata agministrator is creating 3 new data extension to store product catalog data. Character length limit is specified for each field.
‘What are two benefits of ensuring field lengths are accurate?

Choose 2 answers.

A [ To ensure data integrity

B @ To optimize import process speed
€ [ To determine the comrect data type
- [ To save the data extension
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28,0F 1 aigal markeingteam noticed an inrease n uncubscribes and would ke t Implament 3 mechanism a6 an Skemative to nsubseribing

from all sends. The team currently uses data extensions for sending emails.
Which tool should they use?

A O suppression ists

B O profile attributes

© Publication lists

D O List unsubscribe:
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82y

Northern Trail Outfitters (NTO) plans to launch an email campaign. They have two data extensions. The Mountain Manor Campalgn data
extension wil contain the sending audience for this campaion and includes fields for Email Address, Full Name, Loyalty Member 1D, and
Loyalty Member Status. NTO will be using AMPscript to reference data in a second, nonsendable data extension named Loyalty Member.

‘Which field on the Mountain Manor Campaign data extension should be created as a Primary Key to create unique relationships with the
Loyalty Member Profile data extension?

A O Full Name
B O Loyalty Member status
€ O email Address

- @ Loyalty Hember 10
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300f

b

Worthern Trall Outftters has a fst of Platinum members containing 50,000 subscribers and a Lifetime Member lst containing 20,000
subscribers; 7,000 subscribers in the Lifetime Member fst aiso exist in the Platinum Member fist.

An email was deployed to the Platinum members, but the marketing team would now i
fist.

to send the same email to the Lifetime Member

Which feature should be used when sending the second email to ensure that the 7,000 subscribers that exist on bath lists don't receive the
same email twice?

A O Domain Exclusion List
B O Exclusion Seript

€ O suppression List

- ® excusion List
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b

Northem Trail Outfitters wants to maintain enterprise-wide opt-outs for two segments of its subscribers stored n d:
extensions: Education Events and Sales.

What feature should the company use to manage its opt-out strategy?

A~ ® shared Publication Lists
B O shared portfolio Items.
© Shared Data Extensions

P- O shared Emails
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ke

320f Northern Trail Outftters wants to create a welcome series that changes based on subscriber behavior. Subscribers will be sent down 2
60.  predetermined path depending on whether they click on the second email or not.

Vehich Journey Builder activity should be used?

A O Random spiit

B O Fier Activity

* © Engagement Spiit

©- O Dedision spit
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oy

33 0f Northern Trall Outfitters (NTO) is launching  custom, corporate-branded apparel website. They are concerned about the new inltiative's
60 campaign impacting deliverability on its consumer retail sends. NTO has purchased a second IP address to be used for the corporate site's
email sending.

What feature would the NTO administrator use to specify which IP address s used for retail vs. corporate?

A O sender profile
B O send Classification
€ ® peivery Profiie
- O send Definition

1 Mark this item for later review.
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b

340f60. 4 marketer is about to introduce Content Builder to the entire Northern Trail Outfitters’ markating team.

‘Which three considerations should the marketing team keep in mind as they begin using Content Builder?
Choose 3 answers

A [9] Review permissions and roles for users accessing Content Builder.

B[] 1mport duplicate copies of content for different messages or groups.

€ @ Create a folder structure prior to importing assets.

P- [ Focus on creating and importing content for one primary channel.

E. ) Establish a naming convention optimized for search.
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35 f orther Trail Outfitters would like to use a File Drop Starting Source in Automation Studio to send shipping tracking emails when orders ar
60. dispatched. A delimited text file containing all the data for the send will be uploaded to a designated directory on the Enhanced SFTP.
Account, and the email should be sent to customers when the file transfer has completed.

What is the correct sequence of Activities for this File Drop Starting Source?

A @ 1mport File Activity > Send Email

B O Import File Activity > File Transfer Actvity > Send Email
€O File Transfer Activity > Import File Activity > Send Email

- O File Transfer Activity > Send Email
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b

36.0f 60. orthern Trail Outfitters is looking at using Journey Builder rather than Automation Studio to send emails.

What are three benefits of using Journey Bullder?
Choose 3 answers

A [ Criteria setting to segment contacts based on behavior using SQL.

B [ extracting data from an Audience data extension for analysis.

C- & Goal setting to have the system listen to see if users met the goal.

D- 4] A/B/M testing as part of the workflow to conduct timing and creative tests.

E. ) updating or creating Salesforce CRM objects or records.
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"y
The marketing team at a bank needs to receive 3 file of all subscribers who were sent payment reminder emails and opened them each
week. The file needs to be encrypted and placed on the bank's external SFTP.

How should the scheduled automation be configured to achieve this?

A O Filter Activity > SQL Query Activity > File Transfer Activity
B O Filter Activity > File Transfer Activity > Data Extract Activity
€ O Data Extract Activity > SQL Query Activity > File Transfer Activity

- @ sQuQuery Activity > Data Extract Activity > Fila Transfer Activity




image23.png
it
380f 4 marketer sends an emall to a sendable data extension that contains a Customer_ID field with a numeric data type that relates to the
60. Subscriber Key on the All Subscribers List as a Send Relationship.
Which two statements are correct about the email send behavior for any subscriber who currently does NOT exist on the All Subscribers
List?
Choose 2 answers
A (9] The subscriber will be added to the All Subscribers List with  status of Active.

B [ 1f the Customer_ID fleld does not exist on the All Subscribers List, the email send will fail

€ [ The rimary Key and demographic data will be added to the All Subscribers List.

D- [¥] The email address and Subscriber Key will be added to the All Subscribers List.

] Mark this item for later review.




image32.png
39.0f 60. A marketer sent an email to a group of subscribers with an invalid fink.

‘What step could the marketer take to correct the link after the email has been sent?

A O Resend the email with the correct link
B- ® Change the link in Job Links under Tracking
€ O Change the URL Expiration in Emall Administration

D O update the fink using AMPscript
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40 of
60.

I

A 15-person management team wants to review test emails in Content Builder prior to live deployment based on content that s
personalized for them but s ciearly noted as a test email.

What is the safest, most effective way for a marketer to accomplish this task without compromising the email content?

A~ O Find each individual with Subscriber Preview and Test Send to each individual Recipient.

B. () Create a data extension composed of the management team, create a User-Initiated Send Definition, select the email, prepend
“Test” to the Subject, select the data extension, and send the email.
€ greate a st composed of the management team, prepend "Test o the Subfect, and usa the Send Flow to send the emalto the
st

P ® create a Test data extension composed of the management team and Test Send to the Test data extension.
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b

Norther Trail Outfitters sent three different emails as part of a seasonal campaign and would like to compare the open and click-through
rates across the emalls.

‘Which feature will enable this?

A ® Email Send Report

© Email Comparison Report
O Indlude Measures within a Fiter

© Compare Email Sends on the Tracking page.
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"y
4201 60. 4 marketer wants to use personalization strings to create individualized content for an upcoming send.
Which three items should the marketer know when using personalization strings?
Choose 3 answers

A [ personalization strings are enclosed by double percent symbols.

B [ personalization strings are limited to profile attributes.
€ 1 When using subscriber data, the attribute or field should have a default value.
) personalization strings can appear in the subject ine or body of the email.

E- [ personalization strings are case sensitive.

PRETDET W E ) GY e
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AT

Norther Trail Outftters (NTO) is having ts annual footwear sale. NTO wants to top its revenue from last year's sale. The campaign last
year was a series of emails targeting NTO customers who expressed a specific interest in footwear.

Which additional tactic should improve on NTO's targeted segmentation?

a30f
60.

A O Full-width lifestyle imagery featuring attractive people

B O Images of products that the customer has previously purchased
€. ® personalized imagery influenced by subscriber preferences

D. O Content focused on winter sports items for holiday shopping
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W

142" Northern Trail Outftters (NTO) wants its emals to render uniquely between mobile and desktop devices. NTO would like the emails to ba
- responsive.

Wihich two techniques could be used?

Choose 2 answers

A @ Indude style="display:block” on all images.
B @ indude @media query CSS in the email.

€ 00 Use inine CSS styling on all HTML elements.

©- [ use a Basic, Empty, or Themed Template in Content Bulder.

- 0oark this Mams for liber reviaw.
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45 0f 60. yorthern Trail Outfitters wants to display different content areas based on the subscriber data.
‘Which two features can be used to accomplish this?
Choose 2 answers.
A @ Dynamic Content
B @ Ampscript

O personalization Strings

P- [ profile Mapping
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460 60. % markater plans to send a Commercial email.
‘Which two criteria should be met to ensure compliance with the CAN-SPAM Act?
Choose 2 answers
A [ include the mailing address of the sender.
B [ State why the subscriber is recsiving the email.
€ @ Ensure an opt-out link is present.

P- [ indlude a phone number to call.
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47 0f 60. porthern Trail Outfitters Just launched  new fine of tents and sent a targeted email campaign to introduce the product to its customers.

Where in Email Studio can the marketer see the performance summary of the recent email send?

A @ overview tab within Tracking
e

o

Summary tab

€O J0b Links tab within Tracking

0.

o]

Send Performance tab
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480f 60. 4 marketing manager would ke to run the Recent Emal Sending Summary report and have the resulting file sent via email.

‘Which results file format is available for selection when generating this report?

A O image File (.pg)

© Word Document (.docx)
® oata File (.csv)

O Compressed File (.tar.gz)
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49 0f 60. 4 marketing manager wants to provide unique content to each customer in an upcoming email campaign.

‘Which three features could be used to create individualized content in the email?
Choose 3 answers

A [ specialized content

& personalization strings
[ Einstein content
[0 Audience segmentation
[ pynamic content
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500f  Northern Trail Outfitters (NTO) is implementing Marketing Cloud and is unsure whether to use lists or data exte
60-  recommended they use data extensions.

Which three considerations did the consultant take into account when recommending a data extension-based m|
Choose 3 answers

A~ [] NTO has fewer than 250,000 subscribers.

“ [¥ NTO s storing product and store data.
€ @ NTO needs flexible data storage.
D- [ NTO has fewer than 15 data points. N

E- [ NTO will be using Journey Builder.
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510f60. 4 team wants to import a file with column names that do not match the fields into a data extension.
What step is needed to align the file data to the field names in the data extension?

A O Name the new import definition.

" O Select the delimiting character.
* O Choose the appropriate date format.

" @ Map the attributes in the file.
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52 of

&0, Norther Trail Outftters has a Master Customer shared data extension. The company wants to make the table

business units, but not all of them,

How can access to the Master Customer table be restricted?

A Manage Data Extension Policies
B Date/Time Range for Access

c Data Extension Sharing Rules
D.

® Shared Data Extension Permissions





image55.png
530f A marketer is preparing an email for sending and completing quality assurance checks.

Which testing feature mirrors logic used by spam filters to identify words, phrases, and patterns that are likely
to make changes that will improve deliverability?

Content Detective

Validate

O subscriber Preview

Spam Check
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54 of 4 file is received daily from a data provider to the account SFTP. This file needs to be imported into Marketing CIf
60.  The arrival time of this file varies by several hours from day to day.

What tool should be used to accomplish this?

A ® Automation Studio File Drop Starting Source

B. O Automation Studio Schedule Starting Source
O Journey Builder Import Activity Entry Source

O Journey Builder Fire Event Entry Source
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55 of

'60. Northern Trail Outfitters (NTO) launched a new custom Preference Center to allow customers to provide details

information such as age, gender, and outdoor sporting interests.

In which two ways should NTO honor customers' preferences when creating emails?

Choose 2 answers

A [@ Create dynamic rules based on customers' preferences in order to send specific content.
B. (7] use AMPscript to dynamically pull in content associated with customers' preferences.

€ [J create emails to include all preference options so that customers don't miss any content.

D- [ Send customers one email per preference choice to ensie customersreceive what they want.
LS
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5200' Northern Trail Outfitters’ (NTO) marketing team is looking to use a partner to develop its dynamic emails. After

want to make sure the emails are reviewed before approval.

What feature should the NTO marketing team employ?

O Preview Tab

Standard Workflow Approval
Content Detective

O Two-Step Workflow Approval

&7
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55700' A retailer has been gathering email addresses in-store by asking customers to enter their email addresses at che

emails. Upon sending to these addresses, many bounce because they are not valid. The marketing team would lik}
acquisition strategy to address this.

Which strategy should be used?

A~ O Double Opt-In
B- O website Signups
€ O single Opt-In
D @ st Detective
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58 of  Northern Trail Outfitters’ (NTO) branding guidelines require heavy use of imagery on its website, apps, emails,

What are two ways that NTO can optimize its email design to honor branding guidelines and ensure subscriber:
experience possible?

Choose 2 answers

A- [ style alt text for when images do not display automatically.
B [ Make the email completely image based.
c

[¥) Add background colors that match branding.

(¥ Use custom corporate font to match NTO brand. N
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59 0f 60. The [T department at Northern Trail Outfitters would like to receive email notifications once an automation ha

How should the automation be configured?

A O Select the IT users from the Notification Settings panel on the Overview page in Automation Studio.
= Select and configure the Automation Studio Completion report from the Reports Catalog within the Re
€ @ Navigate to the Automation's Activity tab and enter a comma delimited list of IT staff in the Run Com
D.

Add a Send Email Activity to the end of the Automation workflow and configure it to send to a Subscril

N
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60 0f 60. Northern Trail Outfitters (NTO) would like to improve email open rates to increase subscriber engagement and|

What action should NTO take to increase open rates?

A @ Include relevant preheader text in every email.

B- O send earfier in the day to give subscribers more time to check email
€ O add a clear, brief, and urgent call-to-action.

o.

Use images, not text, to improve email look and branding

N
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487 Nother Tal oufters(VT0) s lunching  monthly newsiter o s subscrbers to g n . TO needs toensire CAN-SPAM

In which tw0 ways can they avoid emals being blocked or marked 2s spam?
Choose 2 answers

A 9] tndlude a “Contact Us" ink in the footer.

B[] Use a clear "From’” name that s easily recognized.
)

Include a physicsl mailing address of the company.

D- [ Use animated emojis in subject lines to draw the eve.

] Mark thisitem for later review.
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A marketer sends an emal to a sendable data extension. The data extension has  subscriber relation
data extension to Subscriber Key on the All Subscribers List.

Whatis 2 true statement regarding the default email send behavior for a pre-existing subscriber?

“The email will be sent to the Subscriber Key on the All Subscibers List.
© The emal il be sent to the email address stored on the data extension.

® The email wil b sent to the email address stored on the All Subscribers Lst.

“The email il be sent to the field marked as the Primary Key.

i that matches Customer_ID on the
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30160, 4 markete

conducting a Preview and Test based on a pre-deployment checkist.
What task s validated during the Preview and Test?

A

®

‘Confirm that each content area specified in the dynamic content rules exists.

o

Ensure subscribers have not unsubscribed or are und

rable.
Ensure subscriber status at the time of send s Subscribed or Bounced.

D+ O 1dentify phrases lie "clck here" or "Free” that could be marked a5 spam.

21 Mark thisitem for later review.
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Salesforce Certified Marketing Cloud Email Specialist (5920)
Time Remaining: 1:29:23

10f60. Northem Trail Outfitters uses HTML emals that have headers and footers coded into the email.

What tool can the marketer use to control default headers and footers on email sends?

A @ oalivery profile

© Dynamic Content
€ O ampscript Lookups

P O sender profile
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‘& marketer is updating a data extension by manually importing a file. The marketer wants to ensure only new records are added to the data

‘extension during the import process.
In which two ways should the data extension and import be configured?
Choose 2 answers

A [ Select the update type "Add and Update”

B [ Select the update type "Overwrite”
<

‘Select the update type “Add Only”

Ensure the data extension has 3 Primary Key
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Sof

Northern Trail Outfitters (NTO) would ike to send shipping email notfications to members. Shipping fuffilment data is included in a file that.
s moved at frequent intervals to a folder on NTO's Enhanced SFTP Account.

Which solution could be used to achieve this?

A @ File Drop Starting Source in Automation Studio
© Transactiona Send n Journey Suider
O File Drop Entry Source in Joumey Builder

O tmport Activty in Automation Studio
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Northern Trail Outfitters sends order confirmations to customers who have made o
“Transactional” CAN-SPAM requirements.

e purchases. Delivery of these emails must follow th

What feature should the marketer use?

A O pelvery profile

- O send Defnition
- ® Send Classification

O Sender profile
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58,0 Whichtwo best practice shoud the customer fllow to ensure marketers acros the company re taking full avantage f Content
" Bl

Choose 2 answers

A 9] Create folders for sach type of uploaded content.

B [ optimize the way content is stored with a naming convention.
€ 01 1mport all content up front, rather than piece by piece.
oo

Plan for content to be used cross-channel, eliminating dupicates.

1 Mark thisitem for later review.
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Which feature should NTO use to target this segment?

A O ust petective

B O smart capture.

O publication List
.

Fitered Group.

T Do i B e e s




image52.png
10,0F A new marketing manager at Northern Trail Outfitters (NTO) has been asked to evaluate whether to use HTML Emais or Templates for
wesidy newsletter sends, which are creatad by 3 marketing coordinator with imited coding abilty. While NTO has HTHL developers o staff,
their time is not guaranteed on an ongoing basis.

Which two characteristcs of Templates would benefit NTO when creating ts weekly newsletter in Content Builder?
Choose 2 answers.

A [ Templates provide the abilty to create email messages using content blocks.

B ] One template can only be used for one emall, maintaining brand standards.

() HTML developers are needed to bulld templates, but not emails.

9 Emails can be formatted for desktop and mobile without extra coding.

) Mark this item for later review.
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2 marketing manager needs to evaluate two creative versions to determine which is more effective in increasing sales conversions and if
this correlates to the version that receives the most clicks.

Which two A/ test options should be used?
Choose 2 answers

A ) The test administrator selects the desired audience test segment sizes.

B- [ The system automatically sends the winning version to the remainder audience.
51 The test administrator manually selects the vrsion to send to the remainder.

9] The test administrator chooses wi

subscribers to place in each audience.

] Mark this tem for later review.
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32 00F Northern Trail Outfttrs (NTO) hs been sending emailfor about 10 vears. A new marketing manager noticed NTO's deliverabilty continually
decreased over the Iact year. NTO wants o grow ts existing Subscriber base and Increase Its ROI on email marketing by improving
engagement with its subscribers.

Which three statesies wil hlp improve NTO's el deiverabilty?

Choosa 3 answers

A @ Encourage subscribers to add the company's sending domain to their address books.
B 1 authentcate email snding to distinguih i from spammers.

C @ Purge old or inactive email addresses.

D- [ purchase lsts from companles that guarantee users have opted in.
E

Ensure the spam complaint rate is between 1% and 3%.
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13 0F Approxmately 50% of Norther Trail Outfttrs’ (NTO) subscribers open emals on their mobile devices, while the remaining 50% of
‘ubscribers open their emalls on their desktop, The Chief Marketing Offcer of NTO would like the emaii to rendar well on both desktop and
‘mobile devices, but does not want to spend a siaificant amount of time developing for each environment.

What is the recommended design approach?

A

o

Desktop-centric Design

B O static Design

®©

Moblle-aware Design

°

© Responsive Design
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Northern Trail Outftters (NTO) wants to create a landing page that contains subscriber information passed o it from emaillinks on the
page. They use 3 Smart Capture form to capture amail adcresses, reply dates, and responses from subscribers,

How should NTO set up its data extension?

A

O Create a data extension with email address, reply date, and response fields as nullabl.

O Create a data extension with email address as the Primary Key and reply date and response fieds as nullable.

© Create a data extension with email address as non-nullabl; reply date and response fields as nullable.

Create a data extension with emal address, reply date, and response filds as non-nullable.
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A marketer created dynamic content for an upcoming campaign that renders unique content based on subscriber attributes. The marketer
would like to preview how each email will render for a given list of subscribers.

How should the marketer proceed?

A O create a user-initiated email to send to the list of subscribers.
B. O select the “Preview" tab within the Contact Builder tool.
€O use the Test Send tool o trigger copies of the email.

©- @ using the Subscriber Preview tool, cycle through the list of subscribers.
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150F A marketing team is using two systems to send emails. The team wants to maintain unsubscribe information between both of the systems
“To ramain compliant, they wouid ke to update Marketing Cloud subscription Status waekly based on unsubscribes from the othar system.

Which solution should they use to maintain subscriber status?

O Create an automation triggered on unsubscribes from the other system.

Import unsubscribes into a data extension, then update status with a query.

Import unsubscribes with the appropriate status into All Subscribers.

O Create a suppression workfiow for the unsubscribed accounts.
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170f

170F An email marketer needs a point-and-click toal to create a segment based on everyone wholives in a five-mile radius of 3 specific z code

and to sea an accurate count of subscribers In real tme.

What solution meets this specification?

A @ oata Fitters
Contac Buider
Audience Buider

0 O sqL Query Acivity

] Mark this item for later review.




image92.png
189F  Northern Trail Outfiters (NTO) wants to leverage Content Builder templates to streamline the email creation process. For its monthly email
newsletter, NTO includes content Specific to tha company's loyalty and hon-loyalty members.

How should NTO build the email2

O Create dynamic content with a SQL Query activiy.
O Create a template and lock content n the template.
O Create multiple versions of the email for loyalty and non-loyalty members.

® Create a template-based email using dynamic content.
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‘an email marketing team has been tasked with building a new email that pullsin personalized content based on customers' preferences.
6. The team has decided to create dynamic rules to accomplish ths setup.

‘What are the four elements that are required for the creation of a dynamic content rule?

A O preferences, Value, Operatar, Lists
B. @ attibute, Value, Operator, Content
€O Lists, Value, Operator, Images

o,

O customers, Value, Operator, Content

1 B S i I e
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200 60. A marketer needs to import a text file and doss not have access to the account's Enhanced SFTP site
Hon should the data be imported?

O Data Extrac Activity nteraction
B O Manual Data Fitter Refresh
€ ® import activity Interaction

P O import Subscriber Wizard

01 Mark thisitem for later review.
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21.0F & marketer sent a promotional email to contacts who recently attended a trade show. The data extension used forthe send contained 3,100
records. The delvery rate on the send was lower than anticipated. After viewing tracking Information, she determined many email addresses
were problematic

Which send tracking metric provides the bounce description "Address s non-existent at the domain™?

O uUndeliverable

O Soft Bounce
® Blocked Bounce.

O Hard Bounce

3 Mark this item for later review.
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2209F  Northern Trail Outfiters is using a Smart Capture form in CloudPages to capture contest registrations in a data extension. Corporate has
requestad a nightly e with 3l registrants In ths data extenion be sent daly from Marketing Cloud to an external SFTP.

Which automation configuration should be used?

O Schedule Starting Source > SQL Query Activity > File Transfer Activity

© File Drop Starting Source > Data Extract Activity > File Transfer Activity

ce

% Schedule Starting Source > Data Extract Activity > File Transfer Activity

File Drop Starting Source > SQL Query Activity > File Transfer Actiity

(] Mark this item for later review.
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23 0F 60. yorthern Trail Outfitters wants to use something other than an email address to identify subscribers.
What funcionalty could accommodate tris?
A O primary ey
B O system preferences
€ ® subscrber ey

O subscriber Atributes




image88.png
an email marketer has been tasked with increasing open rates on a weekly newsletter that currently uses 3 consistent, identifiable subject
line: "NTO Weekly: Topics of interest this week.

Which two best practces should the marketer use to make the subject ine mre effective?
Chocse 2 answers
A [ A/ test the effectiveness of different subjects.

B @ Include information relevant to the message in the subject line.

[ tnclude "RE:", "FWD:", "etc.” to get the reader’s atention.

o

[ Keep the subject text between 50 and 100 characters long,
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250F Northern Trail Outfters’ marketing team includes the nearest store to customers in the template of its email. This data extension only.
needs to be updated when store information changes, sich a5 when a new store opens of 3 Store closes.

How could this be achieved?

A+ O create a file drop automation to initate when the store's data extension is updated via import.

@ Create a scheduled automation to import the fle on a recurring bas's with store information.

>

© Create a file drop automation to import the file when placed on the specified directory on the Enhanced SFTP.

O Create an automation to begin when information changes on a store object using a worldiow rule.
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30f60. 2 marketer at Northern Trail Outfitters must design a targeted email campaign for the company’s new winter offerings.
‘What emall best practice should be used?

A O umit the emal text to 250 words.
B @ personalize the email content.
€O use an infographic email template.

- O Send to the entire subscriber base.
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26 0f

26.0F Wht tool should be used to render personalization strings, AMPscriot, and dynamic content in an email message before sendi

ttoa
subscriber?

* O personalization Builder
B ® preview and Test
€O send Flow

O wist Detective

=1 S T Do St Bl il
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27.0F A subscriber unsubscribes upon receiving an email from Northern Trail Outliters (NTO). At the bottom of the KTO el the subscriber sees
60." three links: Manage Subscriptions, Profle Center, and One.Click Unsubscribe. The subscriber dlicks One-Click Unsubscribe

Which two options ae given when the subscribe cicks One-Clck Unsubscribe, iven that NTO is using the defauit subsciption center?
Choose 2 answers
) subscriber can ehoese o be removed from the data extension
¥ Subscriber can choose o be unsubscrbed from ll NTO publication.
- O subscriber can choose to resubscribe to the lst used for the send.
@

9 Subscriber can choose which publications to unsubscribe from.

e
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28,91 Northern Trail Ouitters (NTO) just hired 3 new associate who is brand new to email marketing to start creating and deploying the

company’s monthly campaigrs. NTO wants to ensure no mistakes are made.

Which two elements of the send can be reviewed with Approvals?
Choose 2 answers

A From Name

B &1 Hyperinks
0 send count

0. @ subject Line

3 Mark this item for later review.
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29060 A marketer is using lst-based sending, and wants to segment subscribers viho have 3 value of "EMEA” in the Region Attibute.

What tool wilproduce this audience?

A O Fiters

O saL Query Activity

O Audience Bulder

°

- O send Flow,

[ Mark this item for later review.
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39,9F A company has one milion subscribers. The company has a aster data extension that contains nformation about ts subscribers, such s
‘Emal Address, Physical Mailing Address, Phone Number, and Loyalty information. There are 40 felda In the data extansion. The data s used
for multple daly email campaigns.

How should the data be updated?
A O A scheduled automation to import  fle contalning all of thei subscribers.

B O 4 scheduled automation to import a nightly file of updated or changed records.

€ O Afile drop automation to execute an import every time a record s updated or added.

D O A scheduled automation to occur every 15 minutes to ensure the data Is current.

] Mark ths item for later review.
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2 national public universiy distrbuted a newslette to alumni, students, faculty, and prospective students. The university's marketing team
wants to sae the resuits of the emal campaign.

Wihich two items of information and data about the performance of an individual send can be exported from Tracking in Email Studio?
Choose 2 answers.

A [0 performance data on the Overview tab

B [ Subscribers who dick on a specifcfink

& Number of dlicks from mobile devices

D- (] 1mages showing how the email rendered on different devices

3 Mark this item for later review.
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3201 60.. Northern Trail Outfitters (NTO) wants to ensure its emails are meeting subscriber expectations and enticing engagement.

Wihich two best practices should NTO employ when sending email?
Choose 2 answers
a

[ et cadence expectations up front with subscribers.

B [ Send generic content to appea to al audiences.

4] Send mutiple emails 3 day to keep the brand top of mind.

Use subscriber data to dynamically populate emal content.

N T LT S R e
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33,9% While testing an email with dynamic content in Content Builder, proofs of five content variations need to b reviewed directly in the inbox of
60. 3 marketer's quality assurance specialst and the marketing manager. A ata extension named myTestbata’ contains only the variations,
nesded.

Which method should be used?

A, Enter the email addresses to receive proofs, and then select th speciicrecords from  ls or data extension whose rendering
should be sent.

B ® Enter the emall addresses to recaive proofs, and then choose to send "Based on Subscriber Preview ‘myTestData.
€O Choose data extension of contacts, and then choose to send “Based on Recipient Test Data Extension.”

D O creste a Test data extension that contains the five content variations the two team members need to validate.
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3401 60. 4 customer leverages transactional messages to send order confirmations.

What type of message should be used in this situation”

A O Testsend

O User-Initiated Email
O send Flow

- O Triggered Email

01 Mark thisitem for later review.
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35,9F A marketing team is using the Import Actvty to import a CSV file into 3 data extension. The file location is the system defaul Fle
Location: Enhanced SFTP. The import has failed and the error Is “Fil Not Found.”

Which two steps should resolve the issue?

Choose 2 answers.

[ Change the file format from “comma separated value® to “tab delimited.”

) Ensure the name of the file in the Import Activity matches the file name on the SFTP.

O Use the Import Wizard to point to rename the file on the Enhanced SFTP.

Ensure the il to be imported is n the Import Folder on the Enhanced SFTP.

3 Mark this item for later review.




